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Innobridge: Part of a one stop shop for Innovation



Innobridge: Our competences and services offer



Why a NanoCom project?

Nanotechnologies in Europe:

ǒ Europe is lagging behind in the number of nanotechnology patents 

granted. Perhaps because research is not aligned with industrial 

requirements.

ǒ A very low proportion (only 3,5%) of global nanotechnology venture 

capital is invested in Europe 

ǒ Industrial investment in nanotechnology is only half that the US and 

Japan.
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NanoCom vision

ǒ ébridging the gap between lab based and industrial 

applications in nanotechnology by creating a European wide 

approach and mechanisms for lowering the barriers and 

spreading best open innovation practices for rapid 

commercialization and investment in innovative nanotechnology 

driven products. 



NanoCom key aims

ǒ To carry out a critical analysis of barriers for rapid commercialisation of 

nanotechnologies that result from many complementary EC, national 

and industrially funded Research and Development (R&D) projects;

ǒ To analyse and promote best practices via new nanotechnology and 

nanomanufacturing specific open innovation methodology and tools 

and provide roadmapping, policy and investment advice at EU, 

national and regional levels;

ǒ To create a commercialisation oriented forum and mechanisms for 

coordinating the efforts of many complementary R&D projects in ERA;

ǒ To provide support for training and dissemination of best practices for 

open innovation and commercialisation of nanotechnology.
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Nanotechnology value chain

Source: Lux Research ñNanomaterials State of the Market Q3 2008 ïStealth Success, Broad Impactò 



Nanotechnology value chain


